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Interview with the founders: we will know first-hand the strategic vision of

Vytrus from the prism of the founding partners who started this project that

today is a business and an industrial reality

A journey from the origin: visually and freshly, we will take a journey from the

beginnings of the company to today

Financial performance: we will expose both the main business performance

ratios and a detailed breakdown of the audited figures of the company, within

our information commitment with our shareholders

2020 Milestones: we will also sum up the greatest achievements of Vytrus

Biotech from the different organizational areas (Finance, Research +

Development + innovation, Formulation & Sales, and Corporate Social

Responsibility)

Future perspectives: we will share the main growth indicators of our related

sectors and open the door to the medium and long-term perspectives of Vytrus

in relation to its incorporation into a Stock Market

We present our first annual corporate report, a step forward in Vytrus' business

trajectory and where the central axis is you, the group of shareholders.

The motivation for the annual report is originated from our desire to establish an

official open communication channel with one of Vytrus' main stakeholders: its

investors. There is a will to integrate the shareholder into the ecosystem of relevant

stakeholders in a close, transparent, equal, and inclusive way.

This is a gesture of appreciation from Vytrus for the trust placed by the investment

community by betting on a solid business project based on cutting-edge

biotechnology. A company that was born as a sustainable business and whose

strategic axis is to have a positive impact, not only on its direct stakeholders, but

also on society and the economy in general.

Throughout the present report, we invite you to know:

Welcome to all the

people who are part of

the community of

shareholders of Vytrus

Biotech, S.A.
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Since I was a child, I was a lover of nature and biology until I focused on the biotechnology sector

when I discovered how much this field contributed to improving people's quality of life.

My origin was a journey working in the R&D, customer management and quality control areas of

other companies and I was always caught by the world of innovation. Òscar and I crossed our

paths at the University of Barcelona and when we saw the high potential for industrial application

of plant stem cell technology, we decided to make the big step and found what is now Vytrus

Biotech.

We were born in 2009 as a spin-off from the Faculty of Pharmacy at the University of Barcelona,   

within a research group with almost 50 years of experience in plant cell culture technology. Today

we have become a fully industrial company independent from the university, which focuses its

activity on the development, production, and commercialization of active ingredients with high

added value from plant stem cells, mainly for the cosmetic market, and for the healthcare sector.

Currently, I am coleading the company's strategy together with Òscar. I assumed the role of

General and Operations Director and focus on optimizing organizational processes, improving the

quality of our products and our service for customers and distributors, and directing the corporate

strategy together with the Management Committee.

Albert Jané
CEO, COO and

cofounder

Albert: Biotechnologist, Biochemist and Master in Pharmaceutical Sciences. Where do

you come from and how did you both create Vytrus?

What does this biotechnology consist of and what revolution does it represent for the

biotech sector?

It is a disruptive technology developed by few cosmetic companies worldwide, being Vytrus

Biotech the first company in the entire national territory and one of the few ones in the world that

applies it to cosmetics and dermocosmetics. A technology with potential for dermatological,

pharmaceutical, nutritional, veterinary, and functional food applications.

Vytrus's business model is based on plant cell culture technology, where we patent the use of

certain products. The commitment to this model is given by two disruptive and differential factors

that imply a competitive advantage over other companies in the sector:

Molecular Synergy Sustainability

The Vytrus group of shareholders has shown a consistent trust in our business project, but who is

driving first-hand the corporate strategy and the future of the firm?

The biotech duo is made up of our two leaders and founders, Albert Jané and Òscar Expósito.

Both are passionate about biotechnology, the plant and business worlds from different

perspectives, but always in harmony and forming a team that complements, understands, and

elevates the status of the company's management. We invite you to get to know them a little

more thoroughly.



By working with plant stem cells, we can capture all the active

compounds and therefore the full potential of plants. Nature, for

millions of years, has developed systems to protect itself from the

environment consisting of cocktails rich in active molecules. The

mixture of different compounds acts synergistically, obtaining greater

effectiveness than a single concentrated compound (Molecular

Synergy). At Vytrus, we sustainably obtain the full potential of the plant

and transfer its regenerative properties to skin and hair care, as well as

skin conditions through high-quality and effective natural products.

Thanks to our technology, Vytrus obtains ecological products

(environmentally friendly production, zero use of herbicides and

pesticides, and reduction of the carbon footprint and water and arable

soil use), unique molecular extracts (modulation of the cellular

mechanism, producing a greater quantity of active principles from a

stem cell), through a constant and unlimited supply in controlled

production conditions (independence of meteorological, geopolitical

conditions, amongst others)

MOLECULAR
SYNERGY

SUSTAINABILITY

Competitive advantages of Vytrus Biotech

And we are doing this, thanks to the latest investment and founding rounds, which have allowed

us to increase our production capacity and make the Vytrus model more scalable.

According to our internal studies and based on the percentage of our ingredients sold and applied

in final cosmetic formulations, at least more than 3 million people in the world currently benefit

from the quality standards contained in our active ingredients for personal care (skin and hair

care).

Our business model is based on a high degree of technological innovation. That pushes us to

aspire to be a company with a profitability in line with the top companies in the sector.

As for many companies, 2020 has been a time of change, emotional stress, and uncertainty. We

could summarize it with one keyword: adaptation. Although it seems obvious, there were two

priorities that coexisted: the safety of our team and the continuation of the business for the

survival of the company as a whole.

At the beginning of this worldwide health crisis, we quickly implemented strict hygiene and

cleaning measures in our facilities while adapting work and action protocols to avoid potential

infections in our human team. The production and laboratory teams were divided in small groups

to avoid as many people as possible in Vytrus, combining rotating shifts with home office mode, as

far as possible.

R&D was a key department. Due to the high sophistication of our technology, our facilities already

had extreme sterilization conditions, clean rooms, and strict control of air quality. However, we

boosted those safety measures to the maximum while establishing rotating shifts to maximize the

safety and health of the laboratory team.

Meanwhile, all office personnel (sales, administration, marketing) were sent home to work 100%

remotely with their corresponding computer equipment provided by the company, and thus

preserve their security and operability. It was quite a manageable challenge given that Vytrus had

previously done a good digital implementation with respect to the company's servers and

systems. In this way and thanks to the reinforcement of the measures and the passion and

patience of the team, we maintained the quality of the service to our clients and collaborators.

Despite the upheaval of last year, the Vytrus family remains safe, and the business continues to

grow. The team has not only remained but also increased throughout these months, in a clear

commitment to talent. Our company has clearly fought and remained strong, despite the

vicissitudes. I am very proud of the work done by our people!

2020 has been a difficult year. How has Vytrus experienced this situation?

Any advances about the evolution of the business throughout 2020?

Obviously, our business suffered a significant impact in April and May. The situation of uncertainty

and paralysis around the world created a period of slowdown in the industry in general. But from

that moment on, thanks to the efforts of both the Vytrus team and all our partners in the

different countries where we sell, we have managed to overcome and meet the expectations

Vytrus had prior to the pandemic. Specifically, we managed to end the year with a 40% growth in

sales, the milestone of operating break-even, and a comfortable financial position. Despite

everything that happened in 2020, we are very happy with our results.

Scalability is a key aspect of the business, Albert



Òscar is the other half of this Vytrus co-founder team.
He opens the doors to a world of innovation, science,
what make us believe in an unimaginable sphere:

It is amazing, but we did it! We have always relied on our technology, innovation, and products,

but we have been cautious because we were competing with large multinational companies in the

sector around the world.

For the second year in a row, we have been awarded the first and second prize for the World's

Most Innovative Ingredient 2020 with two of our latest market launches (Kannabia Sense and

Deobiome Noni™). The cosmetic industry has recognized our innovation, as in 2019 with the same

first prize, the result of the effort, commitment and enthusiasm of the Vytrus team. This is a great

guarantee of reliability, quality and potential in front of our portfolio of clients, shareholders,

distributors and suppliers.

Òscar Expósito
CEO, CSO and

cofounder

Passionate about plants and botany, Òscar. How did you end up in Cosmetics?

Sincerely? By chance! My profile is 100% botanical scientist: I am a biologist and PhD in Plant

Biotechnology and we saw that our technology was likely to be applied in sectors such as

pharmaceuticals. In this area, the initial investments were important, and we saw that in cosmetics

we could also contribute with high-added value, where the way to get there was more affordable.

We discovered that there was a high technical and scientific standard within the cosmetic

industry, and a lot of talent and many people working to do things well, rigorously, and safely. A

highly professional sector that met our objectives and our philosophy.

As Chief Scientific Officer and CEO, I am jointly responsible for the company's strategy. In this

role, where I complement myself with Albert, what I am passionate about, and what I spend most

of my time on, is the conceptualization and creation of new cosmetic active ingredients.

Our philosophy is not focused on the simple search for an anti-wrinkle. We observe those

extraordinary things that nature does. We see how plants, thanks to their innate abilities, can

solve certain problems on their own, and we adapt that plant physiological process and apply it to

hair and skin care for our benefit.

And the active ingredients in Vytrus have been awarded internationally by the industry!



The human team. What can you tell us about them? How have you attracted and retained

talent?

People are the central axis of Vytrus and without them, we would not get to where we are now. It

is a committed, creative team, eager to do new things and face challenges, with a high level of

self-demand, constructive criticism and rigor. A wonderful group of diverse fields (biotechnology,

pharmacy, biology, communication, finance) that generate a multidisciplinary and diverse synergy

that makes it possible to fulfill this dream that has its origin and inspiration in nature.

We always say that people come to Vytrus for a great exciting project and they stay for the team:

camaraderie, consideration, empathy, being good at their job and open, transparent and two-way

communication. It is an intangible part of your reward for staying with us.

How does the current paradigm of sustainability fit with the Vytrus business model?

Vytrus was born as a sustainable business and is the axis of our organization. Historically,

sustainability has been a question of brand positioning and one more value within the company.

Today, being increasingly aware of environmental problems and the impact that our activity and

our very existence has on the planet, sustainability is an indispensable condition for current and

future industry, a pillar and central axis within the organization.

As Albert commented, one of the key points of the Vytrus model is its sustainability from the

beginning. Our technology allows us to interact with nature in a respectful way, drawing

inspiration from it and applying sustainable research, development, and production procedures.

We reduce the use of soil and water necessary for the cultivation of plant stem cells by almost

100%, being a differential aspect compared to traditional plant extracts.

The industry must take into account its impact on nature, its limited resources, and be responsible

both inside and outside the company.

What challenges do you think the cosmetic sector faces and that you would like to share

with us?

An important change that is already taking place and will continue to set the agendas is

understanding how our skin and body really work. Until now, cosmetics consisted of beautifying

the skin and we have discovered that it can and should also have beneficial effects on the health

of our skin.

On the other hand, the latest advances in Neurocosmetics have shown that the skin and the brain

are connected and that they can talk. A challenge will be how to make cosmetics make you feel

better, feel happy. What we can claim at the regulatory level will become a dilemma. Cosmetics is

taking leaps and bounds in personal well-being and this will pose a challenge for the sector.

And another key issue will be the use of preservatives. The way a cosmetic is manufactured and

conceived today will be very different from what it will be in the future. In a while we may see

cosmetics that are kept in the refrigerator, with a shorter expiration date, bringing us closer to

the pharmaceutical industry. Cosmetics that are more compatible with microbial life. Having safe,

efficient and respectful products with the new paradigm: the microbiome (a set of living

organisms that inhabit the skin) is essential for the health of the skin.
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Spin-off Foundation Faculty of Pharmacy
Universitat Barcelona

1st round of capital to develop the
company's own product portfolio

Development and production of the first
cosmetic ingredient

First medical device ingredient in Spain
from plant stem cells

First international award in cosmetic
innovation

2017

2017
2019

2019

2020

First own ingredient and internationalization

2nd round of €960K for international
expansion

3rd round (€600K) to boost the industrial
phase (r & d & i and sales) and duplicate
facilities (from 300 to 600 m2)

We doubled sales from 12 to 24 countries

4th round of financing (€ 1.2M) to accelerate
the expansion of the company
World's Most Innovative Cosmetic Ingredient
Award 2019
GMP Certification Cosmetic Ingredients (top

10 in Spain)

2009

2011
2012

2013

2014

2016

World's Most Innovative Cosmetic Ingredient
Award 2020 (first and second prize)
Expansion of our facilities (1,100 m2)
Concession €500K RETOS proyect from the
Government for R&D
Break-even point
Transformation into a Public Limited Company
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Vytrus sold its assets in 24 countries around the world and despite the terrible

impact of the pandemic caused by Covid-19, it obtained a very important growth

in Europe and to a lesser extent in the United States of America.

It is very noteworthy that with this significant increase in sales, the company has

tripled its EBITDA, reaching 591 thousand euros, representing 35% of its net

sales. EBITDA (earnings before taxes, interest, provisions, and amortizations) is a

ratio that allows you to quickly and easily know if your business is profitable or

not, since it represents the gross operating profit calculated before deductibility

of expenses financial.

This scalability between the growth of the company's sales and its operating

profit has been achieved in the first place by having reached a sufficient critical

mass of sales that allows absorbing fixed costs. But without a doubt, the

commitment to investing in production capacity, the automation and optimization

of production processes, as well as the budgetary rigor - all operating costs grew

below sales - have allowed to increase its EBITDA exponentially and obtain

positive box for the first time in its history.

The company thus reaches a milestone in its trajectory: the operational break

even, obtaining a gross Cash Flow of more than 60 thousand euros. In other

words, the company was able with its sales to finance all its costs, including

investment in R + D + i activities. In 2020 it was only necessary to partially finance

the investment in industrial equipment and the maturities of the financial debt.

Total revenues (€ million) Net Sales (€ million) EBITDA (€ million)

EBIT (€ million) Net Income (million €) Operating Cash Flow (€ million)

R+D+i Investment (€ million) Capex Investment (€ million) Net Financial Debt /EBITDA

€1.75 M €0.59 M€1.7 M 
(+37% vs 2019) (+40% vs 2019) (+197% vs 2019)

€0.21 M €0.06 M €0.22 M
(+100% vs 2019) (+100% vs 2019) (+100% vs 2019)

€0.53 M x 1.53€0.23 M
(-5% vs 2019) (+27% vs 2019) (-19% vs 2019)

In 2020, Vytrus Biotech broke its own record and turnover forecasts, reaching 1.7 million euros in sales at the end of the
year, which represents an increase of + 40% compared to 2019.

4.
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In fact, investment in R & D & i once again exceeded half a million euros for the second

consecutive year (€526,685), this chapter being absolutely key in Vytrus' commitment to

becoming a benchmark for innovation in the biotechnology sector vegetable. In 2019 the

investment was 5% higher since in that year an extraordinary budget item was allocated to launch

an innovative product that the market insistently demanded.

Vytrus Biotech also allocated more than 230 thousand euros to invest in expanding facilities and

acquiring new equipment, both in the production, laboratory, and office areas. As a result, at the

end of 2020 the company had 1,100 m2 of facilities at its headquarters in Terrassa (Barcelona), in

which it will continue to invest in 2021 to face the expansion of its business.

Regarding its financial position, Vytrus had a healthy position at the end of 2020, with a treasury

of almost 1.1 million euros and a financial debt of 1.95 million euros, being more than 40% of the

debt with public institutions at 0 interest rate. The company has been financed in 2020 with the

ICO-Covid lines that have allowed it to continue investing in its expansion at a very low financial

cost over 5 years (8 years with the ICO-Covid 19 extensions that the Government has launched in

2021). As a result of the good performance of the Net Financial Debt, it stood at a ratio of 1.53

times EBITDA, improving its profile compared to 2019 (1.84 times).

Financial costs are reduced compared to 2019, adding 116,000 euros, although it is important to

clarify that this figure includes financial expenses that are not effective cash outflows and

correspond to the accounting according to accounting regulations of the financing received at a

subsidized interest rate. Without considering this regulatory accounting, the interest payment

that the company made in 2020 reached 70 thousand euros, which represents just over 3% of

effective financial cost.

Vytrus Biotech closes a very remarkable 2020 financially, with an 18% increase in its balance sheet

(€ 6.2 million vs € 5.2 million in 2019), a Working Capital of close to 1 million euros which means

that the assets in the short term they multiply by 3 the short-term liabilities. One of the objectives

for 2021 will be to continue expanding the business while consolidating the current good financial

figures.

2018 2019 2020

2.000.000 

1.500.000 

1.000.000 

500.000 

0 

Net sales evolution (€)

2018 2019 2020

600.000 

400.000 

200.000 

0 

EBITDA evolution (€)
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TOTAL NON-CURRENT ASSETS

Intangible assets

Property, plant and equipment

Long-term financial investments

Deferred tax asset

TOTAL CURRENT ASSETS

Inventories

Account receivables

Short-term financial investments

Short-term accruals

Cash & cash equivalents

TOTAL ASSETS

2020 2019
  €4,670,062 

  €2,533,958 

     €574,727 

          €8,982 

  €1,552,395 

  €1,538,366 

     €230,494 

     €190,046

              €743 

        €24,000 

  €1,093,083

  €6,208,428 

  €4,082,167 

  €2,250,316 

     €491,136 

          €6,593 

  €1,334,121

  €1,161,461 

     €169,199 

     €163,482 

              €743 

                       -  € 

     €828,037 

  €5,243,623 

NET EQUITY

Capital

Grants, donations and legacies received

NON-CURRENT LIABILITIES

Long-term debts

Deferred tax liability

CURRENT LIABILITIES

Short-term debts

Accounts payable

TOTAL EQUITY AND LIABILITIES

2020 2019
  €3,609,816 

  €3,525,280 

        €84,535 

  €1,955,208 

  €1,488,340 

     €466,868 

     €643,405 

     €406,191 

     €237,214

  €6,208,428

  €3,440,698 

  €3,340,883 

        €99,814 

  €1,344,479 

     €965,491 

     €378,987 

     €458,451 

     €239,929 

     €218,523 

  €5,243,628

Abbreviated income statement

Total revenues

NET SALES

Change in Inventories

Group Work on Intangible Assets

Procurement costs

Other operating income

Staff costs

Other operating expenses

Amortization and depreciation

Other Income

EBIT

% of sales

NET FINANCIAL INCOME (EXPENSES)

Profit before tax

Taxes

NET INCOME

% of sales

EBITDA

% of sales

2020 2019 % Var
€1,748,273

€1,704,903

€35,126

€526,686

-  €147,116

€43,371

-  €948,286

-  €653,272

-  €394,783

€41,549

€208,177

12%

-  €116,581

€91,596

€125,300

€216,897

13%

€591,521

35%

 

  €1,273,187 

  €1,221,923 

        €20,911 

     €552,855 

-    €216,790 

        €51,264 

-    €757,541 

-    €673,765 

-    €356,885 

-        €3,275 

-    €161,302 

-13%

-    €162,406 

-    €323,708 

     €251,012 

-      €72,695 

-6%

     €198,858 

16%

 

+37%

+40%

 

 

 

 

 

 

 

 

+100%

 

+28%

 

 

+100%

 

+197%

Abbreviated balance sheetBelow are the abbreviated and audited financial statements of Vytrus for fiscal year 2020 and its

evolution compared to the previous fiscal year:
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Financial year 2020 has been a period full of challenges,
changes, rethinking and new paradigms. Where, despite
the degree of uncertainty at the global level, you have
maintained your fidelity and commitment to Vytrus.

Jordi Rovira
Chief Financial

Officer

Organizations are born with a multitude of objectives and the main one is the profitability of the

company, that is, having the ability to face operating expenses with its own resources and achieve

the long-awaited deadlock or profitability threshold: the point at which total sales revenue equals

total costs and the business begins to make a profit.

2020 was, as for many corporations, a litmus test for Vytrus. Not only because of the approach to

a global pandemic situation, but also because of what was the strategic and priority objective of

the year: to reach this profitability threshold.

After a year of effort by the entire Vytrus team and despite the pandemic caused by Covid-19,

Vytrus has achieved its main financial objectives for 2020: to continue growing at double digits

and reaching operational financial balance. The company has been in the green numbers both in

cash flow generation and after-tax results, beginning to make profitable all the investment in

R&D, production capacity and commercial expansion carried out in recent years.

To address what has been one of the milestones of the year, we spoke with Jordi Rovira, Vytrus

Chief Financial Officer.

Jordi, break-even in a biotech company. What has it meant for Vytrus and for you?

As a shareholder and one of the central axes of this great family, we want you to see a review of a

series of events and achievements of the company thanks to all the effort, perseverance,

creativity and passion on the part of Vytrus employees. And what better way to show it than

through the testimonials from the team that made an exciting year possible. 5.
1 
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For Vytrus Biotech, this is the the beginning of a new stage. During our 11 years of history, we have

gone through different phases: from Biotech start-up to industrial Biotech and now to Profitable

Biotech. The constant work of our team and the support of our partners has been essential to achieve

this milestone, and we are sure to return this trust in the coming years by generating more value in

the company in which they have believed for so many years.

On a personal level, it is a great satisfaction to participate in this stage of change as well as a great

responsibility. Our goal is to maintain an expansive policy in both internationalization and innovation,

while working to increase our profitability year after year.

One of the strategic goals of Vytrus has been and continues to be the listing in an alternative

stock market to promote the growth of the company. This process of going public requires that

the company convert its legal form into a Public Limited Company. On June 25, 2020, the

transformation of Vytrus Biotech, S.L. at Vytrus Biotech, S.A.



The change to S.A. It has been one of the main strategic milestones of Vytrus. How have

you lived this process and what does it mean for the company?

Although these processes always entail legal difficulties and the dedication of more time than one

considers reasonable, we can be very satisfied considering that we have carried out it entirely in the

year of the Covid19 pandemic. Since last January we have been for all purposes a Public Limited

Company, a situation that, in addition to being a mandatory requirement to be listed on a Stock

Market, will provide the company with greater mechanisms and legal tools to develop its business.

Another great milestone for Vytrus during 2020 has been obtaining the GMP (Good

Manufacturing Practices) certificate for Cosmetic Ingredients. With this certificate, the company

can guarantee the highest quality of its products and production processes, both for customers

and end consumers.

In this way, Vytrus was among the top 10 companies in the country to obtain this certification and

the first biotechnology company to achieve it.

5.
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The main driver of Vytrus business is research, development, and innovation in ingredients with
high added value for the cosmetic market and therefore a constant and strong investment
acquires special relevance.

The personal care industry is demanding, and our customers and consumers demand constant
innovation in technology and products based on the efficacy and reliability of science.

Awards for Innovation
In 2020, the last two active ingredients of Vytrus launched on the market have had a formidable
reception among our audiences.

These two ingredients have led to a revolution in the cosmetic market (Kannabia Sense in the field
of neurocosmetics and Deobiome Noni™ in the segment of alternative biological deodorants) and
proof of this has been the recognition given to both products at the leading business fair in the
sector worldwide: in-Cosmetics Global.

Vytrus Biotech has been recognized by the Best Ingredient Award 2020 (Award for the Best and
Most Innovative Ingredient in the World) by both Kannabia Sense (Gold Best Ingredient
Award) and Deobiome Noni™ (Silver Best Ingredient Award). These awards represent an
invaluable impact in terms of visibility, not only of the product portfolio, but also of the company
as a solid and trusted brand.

The in-Cosmetics Global fair annually brings together the main “key players” of a part of the value
chain of the cosmetics industry: ingredient suppliers. It becomes the main showcase with
worldwide projection for our segment, where the innovations of the year are presented to clients
and where an international jury, made up of high-level professionals from the industry, evaluates
the new cosmetic ingredients in different categories.

KA

NNABIA SENSE DEOBIOME NONI TM



We spoke with Sara, Executive Scientific Director.

Sara Laplana
Executive Scientific

Director

Vytrus' commitment to constant research and development in its field is the lever for progress to

stay on the crest of the wave of innovation and continue to be competitive in the market.

In 2020, the Ministry of Science and Innovation awarded € 500,000 to Vytrus and the GAIKER

Technological Center of the Basque Country for a collaborative RETOS project. The objective

is to develop, within three years, a new generation of plant-based skin treatments, with

applications in the cosmetic and pharmaceutical industry. These products developed at RETOS can

provide access to a very interesting dermatological market, reduce public spending on the health

system and contribute to the development of sustainable technology, among others.

What do these awards imply for the R + D + i area?

The R + D + i department works intensively on the development of new Vytrus ingredients years

before they are released on the market. Behind each new active ingredient, there is an extraordinary

experimental work to achieve, on the one hand, unique plant cell lines and, on the other, that they

produce molecular cocktails with extremely interesting bioactivities for the cosmetic sector. Winning

the Best Ingredient Award one more year is a magnificent recognition worldwide that highlights all

the effort, dedication and hours invested by the entire R & D & I team.

It seems like an exciting challenge, Sara. What vision does the R + D + i team have?

For us it is a fantastic opportunity to have a strong inflow of economic resources that will allow us to

study the potential of some of the new plant lines that we are developing for both cosmetic

applications and for the treatment of dermatological diseases. In addition, working hand in hand with

GAIKER will allow us to have access to totally new in vitro and ex vivo efficacy study platforms that

will add even more value to the products we develop thanks to this collaborative project.

Projecting into the future
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Maria Mas
Product

Development &
Formulation Manager

Vytrus's group of stakeholders is extensive and one of
the most relevant is the customer. Our company
provides the team with all the resources available to
enable a fluid, positive and beneficial relationship with
our clients from different spheres.

Formulation Hub

Maria, what challenge has the creation from Vytrus of your own Formulation

department entailed for you?

If 2020 wasn't eventful enough, another challenge was yet to come. This time we spoke with

Maria Mas, Vytrus Product Development & Formulation Manager.

Creating a new department is always a challenge, in this case very motivating! In collaboration with

the Commercial and Marketing departments, we have laid the foundations to establish and organize

it. Now it is necessary to consolidate it, giving continuity and expanding the proposals that arise and

work from it.

In this way, we have wanted to establish a platform that allows us to go beyond technical support to

our clients to be more proactive in proposing concepts and formulation ideas with our ingredients.

How important is it that Vytrus has its own Formulation department in front of

customers and distributors?

I believe that it represents a contribution of high added value to the client-Vytrus collaboration. That

the client feels accompanied throughout the development process of their cosmetic formulations is

essential. Our goal is to provide ideas and formulation proposals as well as to provide formulation

support to both distributors and customers.

How can a supplier of raw materials help a cosmetic manufacturer?

Although the cosmetic manufacturer will always have extensive background, experience, and notions

in the formulation of the final cosmetic product, I believe that we can provide them with a key plus:

we know better than anyone the potential of our ingredients and their possibilities within a formula.

The objective is to establish a synergy with our clients and in this sense, we intend to add value at this

point in the chain and work together in a collaborative way.



Daniel Robustillo
Commercial Director

Distribution deals
Vytrus continues to maintain its main muscle in the markets of Europe and the United States,

while continuing its expansion and growth in Asia, Latin America, Africa, and Australia.

Recently, Vytrus has signed two distribution agreements for the cosmetic ingredient portfolio:

one in India with the company Nano Tech Chemical Brothers and another with Grupo Blumos for

commercialization in Argentina, Uruguay and Paraguay.

We enter the exciting world of sales and the cosmetic business with Daniel Robustillo, Commercial

Director.

A big step in the internationalization of Vytrus, Daniel. What are the advantages of

entering these markets?

India means entering one of the emerging economies in the world with the most potential. The Indian

market is opening up to new concepts and a technology like Vytrus fits in with its sustainability and

plant-based approach.

Accessing the Indian market represents a great business opportunity for a supplier of raw materials

like Vytrus, where the volume of the cosmetic market of 1.4 billion consumers gives a great capacity

to our assets. We have chosen to collaborate with the commercial distributor Nano Tech Chemical

Brothers, a fresh, young, and local company that has been going strong with digital customer support

initiatives and a wide network of contacts. This allows us to go hand in hand with a team that knows

the terrain and culture of the country and that serves as a gateway to India.

On the other hand, Argentina is a relevant cosmetic market to consider and is aligned with the profile

that Vytrus seeks for the international expansion of its pipeline. Going hand in hand with the local

commercial distributor Grupo Blumos, which has more than 70 years of experience, will allow us to

open potential opportunities in the future in the markets of Argentina, Uruguay, and Paraguay.
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It has meant and still mean: we are in full development of this encouraging project. The beginnings

are always difficult because you have no background or a starting point, but at the same time very

motivating knowing that you are building this beginning. If it is also for a company like Vytrus, with

highly integrated values   in its own activity, and with social responsibility in its DNA, high commitment

to the environment and people, it becomes a unique assignment that makes you grow professionally

and enjoy equal parts.

I pivot more than pilot this area: first we have organized and structured what is currently being done,

what we want to do in the future and marry it with what Vytrus can really face, grounding the ideas

and intentions to its reality. And then share it and fully permeate it throughout the organization. 

Since Vytrus' social responsibility is based on people, the human team is one of the main assets of its

value chain, and it is who makes the project grow and defines the company's awareness of social

responsibility.

The CSR of our company is structured by 4 essential and transversal pillars: People, the

Planet, the Company and Social Commitment. Let us discover each one of them!

Vytrus DNA is made up of people and plants, through
which it builds its commitment to Corporate Social
Responsibility, interconnecting the transversal axes of
its organization with the 10 Principles of the United
Nations Global Compact and the 17 objectives of the
Global Compact of the UN by 2030.

Conxita Rusinés
People & Corporate
Social Responsibility

Manager

Conxita, what has it meant for you to create and manage, together with the company

management, the Vytrus CSR area?

2020 has been the incubation year for the Vytrus CSR project, launched internally by the company

in 2021 and currently under development. A project worked on and piloted by Conxita Rusinés.

PlanetPeople Company

So
ci

al Commitment



Vytrus endorses a business model that makes possible the combination of Innovation and

Sustainability with economic progress, fully committed to respecting the planet and the consumer.

At Vytrus we firmly believe in sustainable cosmetics: "Give back to nature what nature gives us", a

project of Vytrus' commitment to the planet and to nature. Proof of this is our project "A Socially

Responsible Investment": the company's cosmetic ingredients allocate a percentage of its turnover to

collaborate with social, scientific and / or research projects related to the preservation of natural

heritage, the environment and protection of the plants. The current projects with which we want to

generate a positive impact on nature are detailed below:

Agreement with the University of Jaén (Spain) for the protection and conservation of the species

Sarcocapnos crassifolia
 

Collaboration with the IRTA (Institute of Agrifood Research and Technology of Catalonia) to

investigate and preserve 80 traditional Catalan olive varieties
 

Custody of a unique forest in the Vall d'en Bas through the Sèlvans association to preserve it for 25

years, as a forest reserve of high ecological value, thus avoiding its felling

Vytrus' human team, its people, is one of the main assets of its value chain. Vytrus aims to motivate

and involve its team in decision-making, placing it at the heart of the business and making brand

ambassadors to its collaborators.

We promote their development, allowing them to exploit their capacities, increasing their efficiency

and productivity, with the aim that the team is satisfied with everything that it contributes to Vytrus

and feels motivated and happy. 

"The recruitment and retention of talent is among the main objectives of Vytrus' Corporate

Social Responsibility strategy", says Conxita.

And not only the team, customers and shareholders are the pillars of Vytrus, but there are other key

stakeholders for the development of our company: distributors, suppliers, collaborators, and others,

who are treated directly and personal, with care and respect. Without forgetting that, despite being a

B2B business (Business to Business), those who are behind every call, email and meeting are people.
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Participation in the reforestation of a burned area in Collserola (Catalonia)

Donation to the Sant Joan de Deu Hospital (Barcelona)

Contribution to the Food Bank of the city of Terrassa (Catalonia)

Vytrus' commitment is evident in its closest social environment through solidarity and cooperation:

We promote the dissemination of knowledge, we participate in the organization of trainings in

different organizations, universities and schools and we welcome students of final cycle and career

internships, creating employment opportunities. Most of our team started as interns and are still with

the company today. “Starting from scratch” is valued, learning, growing, and bringing a humble vision

to the work carried out at Vytrus.

The company aspires in the coming years to create proximity alliances with entities, associations, and

projects with which we share synergies, in order to contribute to the achievement of the Sustainable

Development Goals (SDG).So
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Aligned with our philosophy, we are committed to a sustainable economic profitability,

characterized by an economic growth of the company sustained over time while also committed to

corporate social responsibility and the environment.

At Vytrus we are based on a principle of conscious cosmetics: a new way of acting for the cosmetic

industry, being truly natural, natural, effective ingredients and formulas that take care of the

environment. Committing ourselves to conserve nature, protect plant biodiversity and the planet's

genetic resources. We thus believe that nature is the most powerful source of health and beauty.

Consciousness is an attitude that characterizes Vytrus' business strategy. The decisions and lines of

action are coherent and integral with its values, and in all the areas in which it is developed.

We use the natural resources of the immediate environment, understanding that global sustainability

begins at the local and closest level.

This awareness has led Vytrus to achieve the Ecovadis certification (Silver Medal) in his first year of

assessment. Ecovadis is an international platform for global qualification through software that

evaluates Corporate Social Responsibility in more than 75,000 companies around the world. It covers

non-financial management systems: the impact on the environment, labor practices, human rights,

ethics, and sustainable purchasing. This Silver Medal includes Vytrus in 25% of the companies

worldwide that reach this category.
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Future perspectives

6.1  Sector and Corporate growth

6.2  A way towards the Stock Market



Financial year 2020 has been a challenge for our
company. A challenge successfully overcome thanks to
the dedication and enthusiasm of the entire team and
the trust placed by customers, investors, distributors,
suppliers, and other stakeholders.

An exciting time is coming for Vytrus. The Board of
Directors and the Management Committee have
proposed a roadmap in the corporate strategy that
seeks to continue with the trend of economic growth
experienced in recent years.

The future growth prospects for both the biotechnology
and cosmetics sector and the company's own business
are detailed below.
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Global Cosmetic Wellness Market 2020: $ 1.13 Trillion

Global market for cannabis for cosmetic use 2019: $ 400 million

Expected growth of the cannabis market in cosmetics (2021-2026): 33.5%

2020 Vitamin D Related Products Market: $ 1.1 billion (forecast to be $ 1.6 billion in size by

2025)

Expected growth of the organic deodorants market by 2025: 14.1%

Global market for sun care products 2020: $ 14 trillion

According to the 2020 Report of the Bioregion of Catalonia, the health and life sciences sector

represents 7.3% of Catalonia's GDP (19,767 million euros of turnover), being a strategic pillar of

the Catalan fabric, that bases its business model on excellence in research, education, innovation,

and entrepreneurship.

Biotechnology companies reach special relevance, being 25% of the industrial fabric that

makes up this group. The sector has experienced an upward trend in recent years, where the

figures are reasonably positive: in 2020, health and life sciences startups received 222 million

euros of investment, of which almost 143 million euros were allocated to the segment of the

biotech companies.

The investment volume of 2020 has doubled the figures of 2019, in the middle of a year of

pandemic and generalized economic recession. These are encouraging figures and they mark a

path of expansion in parallel with the economic growth of Vytrus and that encourages us to

continue betting on this area in full and continuous boom.

Vytrus' biotech business is currently geared towards a specific audience: the cosmetic industry.

This sector, like others, suffered a certain stagnation at the beginning of the pandemic, which,

however, has been traced as 2020 progressed and consumers recovered the consumption levels

prior to the global health crisis.

To get an idea of   its scope, here are some interesting figures in some of the areas in which Vytrus

operates within the cosmetics industry:

Undoubtedly, a range of business opportunities are emerging which are and will continue to

supply our company's product pipeline. The cosmetic industry is diverse, and the application of

Vytrus' biotechnology standards has the potential to raise the bar for quality of cosmetic

products. Not only for the sake of achieving better efficiency at the molecular level, but also to

bet on a more natural and sustainable cosmetic, while being profitable.

https://report.biocat.cat/
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Listing on an alternative stock market is among Vytrus' strategic priorities. This achievement

means providing the company with greater financial muscle to boost its growth in the coming

years.

In this sense, the company's Board of Directors has agreed to start the IPO process by choosing

BME Growth (formerly MAB) as the first market to debut. In this journey, one of the key steps

was the transformation of the firm from a Limited Company to a Public Limited Company,

approved by the Shareholders' Meeting on June 25, 2020 and registered in the Mercantile

Registry since January 2021.

During the first months of 2021, Vytrus also began hiring the necessary advisers to advise the

company in each phase of the IPO process, prioritizing firms in the legal and financial fields with

great expertise in Stock Markets.

The path to the Alternative Market implies further strengthening financial communication with

our shareholders. Vytrus is starting and will continue working on the following tools:

Annual corporate report: this is the present document that we are launching for the 2020

financial year with the aim of accounting for the company's activity and that will continue to

be issued and evolve in subsequent years
 

Communication channel via email: from the Vytrus Communication department we try to

keep you informed of both the Shareholders' Meetings and the company's own milestones

(product launches, awards, social actions, etc.)
 

Investors section of our corporate website: the current private shareholders area will

undergo a transformation in the coming months to become a complete communication portal

with company reports, audits, evolution of the business, etc. This area will continue to be for

the moment private access through the credentials that we have provided via email. In this

sense, once Vytrus becomes a listed company on the stock market, the investor area will be

open to the public within the need to comply with the regulatory requirements demanded of a

listed company.

The IPO is a complex procedure that requires a series of legal, financial, organizational, and

business requirements that the Vytrus management team is working on. The most important

thing is to prepare the company well because the incorporation in a stock market is as successful

as possible and the company achieves the challenges it has set itself. At Vytrus we hope that the

IPO will allow us to:

Increase our notoriety and prestige in front of the big clients in the market.
 

Increase the liquidity of our shareholders.
 

Access significant financial resources to accelerate organic growth, open new business

areas and carry out corporate operations that are strategic for the company.
 

Attract talent and professionalize the organizational structure of Vytrus.

As we go through stages in the coming months, we will provide you with more details about the

evolution of the entire process.

https://www.bmegrowth.es/esp/Home.aspx


Vytrus is at an extraordinary moment in its evolution as a biotech company. This process of
natural growth arises as a consequence of the involvement of a highly qualified human team
committed to the purpose of the company. However, the trust placed by you, our shareholders,
plays a key role in the advancement of our company. With your support, Vytrus promotes new
lines of research and development every year that are transformed into sustainable wealth for
shareholders, employees, our collaborators, and society in general.

You have made possible the dream of two founders who, in the company's origin, bet on the
potential of plant stem cells and fought for this biotechnology to see its application in the
cosmetic and dermo-cosmetic industry. You continue to be an essential and strategic piece for
this business to be a tangible and successful reality, which generates wealth and employment,
which contributes to the advancement of science. And all this makes you true mobilizing agents
of change that we want to continue counting on in the present and future of Vytrus.

For this and for your commitment, thank you all from our heart.

Vytrus Biotech Team




