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Leading the team: we will provide an overview of the evolution of Vytrus Biotech in
conversation with the two co-founders and co-CEOs of the firm.

A journey from the beginning: a chronological journey through the company's history up
to the present day.

Financial information: summary of the main business performance ratios and detailed
breakdown of Vytrus' audited figures, in line with our commitment and compliance with
the market as a public company.

Milestones 2022: we will summarize Vytrus Biotech's major achievements from the
different organizational areas (Corporate, Research + Development + Innovation,
Customers and Corporate Social Responsibility).

Future prospect: we will share the main growth indicators of the sector in which the
company competes, as well as a global macroeconomic analysis and how Vytrus
technology presents a competitive advantage in this environment.

This report deals with the evolution, throughout 2022, of Vytrus Biotech, a biotechnology
company that develops natural active ingredients for the cosmetics and healthcare industry
based on the company's proprietary plant stem cell technology.

Vytrus prepares this corporate report on an annual and biannual basis as part of its
commitment to transparency with the market. A document that the company has been
preparing for some years for its group of shareholders as a sign of confidence and that
today, as a company listed on the BME Growth market, continues to do under the desire to
establish a channel of communication with its investor community.

In this report, we invite you to learn more:

Vytrus Biotech, S.A.
welcomes its shareholders
and the entire investment
community. 



Leading as a
team
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Albert Jané and Òscar Expósito are the co-founding partners of Vytrus Biotech and current CEOs
of the Board of Directors. Two passionate leaders in biotechnology, business, people and plants.

Albert is co-founder, CEO, and COO of the company. Prior to co-founding Vytrus, he developed
his professional career in the R&D, quality control and customer management departments of
several companies and was always attracted to the world of innovation and entrepreneurship.

His passion for biology and nature led him to specialize in biotechnology when he discovered
how it could improve people's quality of life. Later, at the University of Barcelona, he crossed
paths with his colleague and current partner Òscar and they decided to focus on plant stem cell
technology and its potential for industrial application.
The two founded Vytrus Biotech in 2009 to transfer the potential of this technology mainly to the
cosmetic industry, and also to the healthcare industry, developing natural, effective, innovative
and patentable active ingredients, based on the pillar of sustainability.

Albert has co-led the company with Òscar until today. His role as General Manager and
Operations Director is focused on optimizing organizational processes, improving the quality of
its products and service to customers and distributors and being a visible reference to our
stakeholders.

Òscar Expósito is a biologist with a PhD in Plant Biotechnology and holds the role of Scientific
Director and CEO of Vytrus, being co-responsible for the corporate strategy at a global level. In
team with Albert, Òscar is responsible for the conceptualization and creation of new cosmetic
active ingredients.

Multiple sectors, including the pharmaceutical, veterinary and nutritional sectors, can benefit
from the benefits of biotechnology for industrial application. Albert and Òscar opted for
cosmetics because they could provide a differential value compared to what was being done in
the sector. In the cosmetics industry there is a high technical and scientific standard, a lot of
talent and many people working to do things well and in a rigorous and safe way. A highly
professionalized sector that met the company's objectives and values.

Albert Jané 
CEO, COO and co-founder

Òscar Expósito
CEO, CSO y co-founder

A "forest" led in synergy by the founders.

Vytrus Biotech began in 2009 as an exciting and challenging project, founded by Albert Jané
and Òscar Expósito.

The company's goal is to be a world leader in the dermo-cosmetic ingredients sector in
innovation and sustainability through biotechnological platforms of plant stem cell cultures.

Vytrus develops, produces and markets worldwide active ingredients with high added value
in the dermocosmetic market, promoting skin health to improve people's appearance and
well-being. Born as a highly sustainable business model, Vytrus is today a solid and profitable
industrial company, a reference in its industry worldwide.

THE CO-FOUNDERS

Leading as a team



The year 2022 has evolved with no shortage of challenges for the global economy.

Vytrus, thanks to the commitment of a highly qualified and passionate team, has more than
overcome the difficulties posed by the uncertainty in the markets. Turnover has reached a volume
of €3.7 million at the end of the 2022 financial year, i.e. an increase of 31% compared to 2021. This
increase, together with the €1.46 million EBITDA (+30% vs. 2021), give the company solid results.

We have continued on the path of high double-digit growth, where Europe and the United States
represent the markets with the highest volume and increase, in addition to sustained growth in the
Asian and Latin American regions. Vytrus is now present with sales in 33 countries on 5 continents,
driving the internationalization of the business, which now accounts for 66% of sales outside Spain.

The evolution of the business during fiscal year 2022.

The incorporation of Vytrus to the stock market was one of the main objectives of the company for
some time. 

On March 15, 2022, Vytrus joined the BME Growth market, with a stock market debut on the Barcelona
Stock Exchange, accompanied by an important group of people, all of them key to bring the firm to
what it is today.

The listing as a public company on the BME Growth market, the SME stock exchange, provides a
mechanism for liquidity and objective valuation of Vytrus shares as a reference for potential future
corporate operations. On the other hand, being a listed company helps us to increase our brand
image, transparency and solvency, thus strengthening our relationship with customers, investors,
suppliers and funders.

Vytrus has experienced a very positive evolution during its first year as a listed company, achieving a
98% revaluation, the second highest increase in the Spanish stock market. The company has been
and will continue to work on increasing its presence in investment circles to make itself known to
the market and the investment opportunity of betting on an organization that bases its business on
innovation with high added value and on the sustainability of its own model.

First year of favorable listing on the BME Growth market.



Vytrus is a company that has demonstrated its ability to capture the endorsement of the cosmetic
scientific community, to grow commercially worldwide and to improve its figures year after year at
high rates. These ratios have been marked by high double-digit growth, following the historical path
of the last 5 years.

Vytrus' gross margin stands at 90%, validating with its year-on-year figures that it is a solid and cash
generative business project, as well as low leveraged thanks to the company's low level of debt.
These financial constants add robustness to the advantage of operating in an anti-cyclical sector
such as the dermo-cosmetics market. Historically, this sector is one of those that has best
withstood periods of crisis and has even demonstrated sustained growth levels in the most adverse
circumstances.

The investment community has the opportunity to enter a sector (plant stem cells for cosmetics)
that is already at the heart of the trends that are shaping the evolution of cosmetic ingredients and
dermo-cosmetics. An industry in which Vytrus has a head start thanks to its long track record in
technology development, marked by 360º sustainability, respecting the planet and people alike.

Joining the Vytrus project, in addition to the financial fundamentals and an attractive investment
proposal, is to join a company that is setting trends and technological disruption. A company that, in
addition to being committed to innovation, aims to create wealth with a solid purpose, respecting
the planet, people and society. As a result of this purpose, the company has been recognized with
innovation and sustainability awards for its sustainable model, where each kilo of Vytrus ingredients
sold contributes a very significant saving of water (more than 99%) and other natural resources.

Investing in Vytrus means for the investment community to participate in a business project where
sustainability is not only the backbone of the company's business, but also its return to nature and
society. As part of its Corporate Social Responsibility program, each year Vytrus allocates a
percentage of its sales to different initiatives to preserve the planet. Among them is the agreement
with the Sèlvans Association for the creation of a forest reserve, a forest of high ecological value
through a sponsorship contract that allows the preservation of 25 hectares of forest for 25 years.
The objective is to achieve a forest reserve with a positive impact that will allow the absorption of
approximately 25 tons of CO2 per year. 

A solid, growing stock with a guarantee for its shareholders and the investment
community.



Vytrus' business model has been based on innovation in cosmetic science since its inception. The
company has been making significant efforts in R&D investment and as a result, every year new
active ingredients are launched to meet the needs of cosmetic consumers and to create new
trends in the market.

One of the first launches in 2022 was Elaya Renova™. This active ingredient, derived from plant stem
cells from the olive tree, provides a holistic view of the hair system, caring for and protecting both
hair and scalp. The new product has been spectacularly well received in the market and the
cosmetics industry has honored its high degree of innovation with awards at international level at
in-cosmetics Asia and in-cosmetics Latin America 2022. 

Towards the second half of the year, Vytrus launched a second active ingredient on the market:
Quora Noni ™ biomics. This ingredient, from stem cells of the Polynesian Noni plant, brings a new
approach to good aging: rejuvenating the skin through the rejuvenation of the skin microbiota. It has
been discovered that the skin's microbiota (the bacteria that inhabit its most superficial layer) also
ages and secretes substances that worsen the health of our skin. Vytrus has discovered a plant-
based mechanism of action that modulates bacteria to secrete beneficial molecules into our skin
to help it rejuvenate. The innovation was recognized with the Cosmetorium 2022 award, Spain's
leading trade fair for the cosmetics industry.

Beyond the success received in its own sector worldwide, Vytrus' innovation has also been
recognized in other areas at the national level. As a result, the company was awarded the First BBVA
Prize for environmental sustainability for its plant biotechnology business project in
dermocosmetics. Meanwhile, the business newspaper Cinco Días also recognized its innovative
business work within the framework of the Cinco Días Innovación 2022 awards.

Innovation as a transversal axis of Vytrus' strategy. OUR INNOVATIONS FOR 2022

Quora Noni™ biomics
Hacking the aging of the
microbiota

Elaya Renova™
Revitalizing
capillary tensegrity

https://www.vytrus.com/es/natural-active/nectaria-lithops/
https://www.vytrus.com/natural-active/quora-noni-biomics/
https://www.vytrus.com/es/natural-active/elaya-renova/
https://www.vytrus.com/es/natural-active/elaya-renova/


Cosmetics has evolved in recent years into a more professionalized, safe and regulated industry.
Consumers are becoming more and more informed about the science behind personal care and are
looking for efficacy backed by real results.

The cosmetic sector bases a large part of its scientific innovations on mechanisms of plant origin,
where plants are the great sages that can provide us with beneficial properties for the care of our
skin and hair health.

In this sense, Vytrus bases its vision of cosmetics on the principles of ecology. These dictate that
when we treat an ecosystem (a forest, for example), we should not only look at its separate
elements, but at all those that make up the whole (plants, soil, organisms living in that ecosystem,
etc.) Everything is interconnected, they impact each other and the whole must be considered in
order to address it.

In skin and hair care, Vytrus proposes to apply this approach. Care for and take into account all the
components of the hair and skin system for its treatment. The scalp, for example, is similar to plant
tissues: both are rooted, absorb nutrients from their microenvironment and have a set of very
active stem cells. In the case of human skin, Vytrus also shows its resemblance to soil (earth): both
are divided by interconnected layers, store water and nutrients, and are a dynamic ecosystem. In
short, there is a natural similarity between all these elements. 

As everything is interconnected in these systems, the so-called "butterfly effect" occurs: when you
interact with some of the elements, you end up affecting the whole system. The who is as important
as the how and the where. In this sense, when faced with complex problems, Vytrus applies
sophisticated and sustainable solutions. 

The company proposes a new approach in which biotechnology allows us to efficiently apply these
principles of ecology in a holistic and interconnected way to the treatment of the skin and hair
system. And it is done under three axes: rich molecular cocktails specifically designed to address
physiological needs, multiple solutions in a single ingredient and very diverse plant-based strategies
applied to our skin and hair.

In line with this quest for truthfulness reinforced by science, consumers of cosmetic products are
also looking for companies that take into account the sustainability of the planet, both in their
production processes and in the origin of the raw materials.

In recent years, sustainability has been gaining more and more relevance among companies. In this
sense, Vytrus since its founding in 2009 was already born as a grassroots sustainable business. 

Vytrus' plant stem cell technology has made it possible to be sustainable since its foundation,
positioning sustainability at the core of the business. This biotechnology saves more than 99% of
both water and arable land for the development of its products. Unlike other companies in the
sector that base their technology on traditional plant extracts that require unsustainable
consumption of water and soil to grow them, Vytrus' technology offers the possibility of growing
stem cells in a few square meters of laboratory space, in a much more efficient and sustainable
way. 

Since 2020, Vytrus has been recognized year after year with the Ecovadis seal, which objectively
values good practices in sustainability and Corporate Social Responsibility.

Vytrus is not only sustainable from its origin, but also committed to Corporate Social Responsibility
through various initiatives that aim to make a positive contribution to the planet, both to people and
to the natural environment that we must care for and respect.

A business model where it is possible to be sustainable and profitable at the same time.The power of nature for the sustainable cosmetics of today and tomorrow.
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2009

2020

Foundation of the company for the
development of active ingredients
for the dermo-cosmetic sector.

Exploitation of plant stem cell
technology and creation of first
ingredients.

Launch of the first proprietary
ingredient and creation of the
international sales network.

First international award in cosmetic
innovation.

World's Most Innovative Cosmetic
Ingredient Award 2019.
GMP Certification Cosmetic
Ingredients (top 10 in Spain).
Incorporation of Perfumerías Julia
and ICF to the shareholding.

World's Most Innovative Cosmetic
Ingredient Award 2020 (first and
second prize).
Break-even point.
Transformation into a public
limited company.

Incorporation of Zamit Capital as
shareholder.
Increase in facilities (1,400 m2).

Incorporation to the BME
Growth market.
Reached sales in 33
countries on 5 continents.
1st BBVA Award for
innovation in environmental
sustainability.
Cinco Días Business
Innovation Award.
Awards for Best Ingredient in
in-cosmetics Asia and in-
cosmetics Latin America,
among others.

2011

2021

2014

2016

2019
2022

HISTORY

A story of passion for plants, science, self-care and people.
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Vytrus Biotech surpassed in 2022 the excellent results of 2021, once again closing a
year as the best in its history. The company's global sales reached €3.7 million in
turnover, an increase of +31% compared to 2021.  The degree of internationalization of
Vytrus increased again by selling more than 66% of its products and services outside
Spain, reaching 33 countries in total.

In a year marked by geopolitical tensions and the highest industrial price increases in
recent decades, Vytrus increased its EBITDA (earnings before interest, taxes,
depreciation and amortization) by +30% to 1.5 million euros and its net profit by +34% to
over 600 thousand euros. 100% of the net profit obtained is reinvested in the company to
invest in R&D&I, expand production capacity and strengthen its structure, thus
continuing to generate value for the company's stakeholders. 

Revenue (million €) EBITDA (million € *) EBIT (million €)

Net Income (million €)) Operative Cash Flow (million €) Investment in R&D&I (million €))

Investment in Capex (million €) Net Financial Debt/EBITDA

1.5 M€ 3.7 M€ 
(+31% vs 2021) (+30% vs 2021)

0.65 M€

0.63 M€ 0.6 M€ 

(+50% vs 2021)

(+34% vs 2021) (+50% vs 2021)

0.8 M€

x 0.890.5 M€ 

(+13% vs 2021)

(+82% vs 2021) (+67% vs 2021)

Net Financial Debt/CFO

x 1.44
(+43% vs 2021)

*Does not include the non-cash accounting provision to record the accounting impact of the stock incentive plans
approved by the General Shareholders' Meeting, which in 2022 was €0.13M.

Once again, the company's own products division, which already has 13 active
references, led sales, reaching 90% of the company's total turnover, in line with Vytrus'
strategic vision. Sales of proprietary products have increased by 42% vs. a 10% increase
achieved by the Contract Manufacturing (CMO) division.

In relation to proprietary products, Vytrus achieved growth of more than 30% in all
geographic areas. Europe and the United States were undoubtedly the main markets for
Vytrus in 2022. Following the Covid pandemic, the world's major economies have seen
remarkable growth and despite the impact of the war in Ukraine, Vytrus has been able to
significantly increase its market share in these territories. 

FINANCIAL INFORMATION

Key indicators

Strong growth in sales of proprietary products in all markets.

For Asia it has continued to be a very complex year, with China practically closed during the previous year, a situation that made face-to-face visits de facto impossible and slowed down the generation of
new business opportunities. Even so, the company has continued to increase its sales in the Asian giant with respect to 2021 and has made a strong entry into India, which in 2022 has become one of the
main markets in the area. 

The LATAM area has also grown significantly in 2022, led by Colombia and Brazil, two countries with enormous potential in the cosmetics sector, although their weight in overall Vytrus sales is still modest.
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To ensure increased profitability in the complex context of 2022, the company has made a major
effort to introduce improvements in the production area, to further optimize and automate
processes. On the other hand, it has managed to contain the prices of raw materials that are key to
the company in order to guarantee the manufacture of its products. As a result, the gross margin
has remained stable at over 90%, which is quite a challenge in a context of continuous growth such
as that being experienced by Vytrus Biotech.

Vytrus also significantly increased its stock of raw materials to ensure that its production process
was not affected by the international supply problems that were so common in the previous year.
One of Vytrus' strengths is the low relative weight of supplies in its income statement, which allows it
to have ample safety stocks without tying up a significant amount of cash and with a low financial
impact. 

At the same time, Vytrus increased its stock of end products, mainly as a result of the investments
made in 2022 to increase production capacity. This has significantly reduced the delivery time of the
company's products, increasing their rotation and providing better customer service. 14%

CAPEX

10%

16%

We maintain gross margins above 90% in an inflationary context.

In 2022, the Vytrus team increased by 7 people, surpassing the threshold of 30 people hired. Eighty-
five percent of the staff has higher education and more than 10% are PhDs. The commercial and
production areas have been reinforced, mainly to continue with the expansion of the company, in
addition to new positions created in the laboratory and in the regulatory area. 

Despite this significant effort in terms of personnel, the increase in labor costs was 24%, below the
growth in sales. In 2023, the expansion of the commercial department will continue in order to
continue the company's expansion in the main cosmetics markets.

In terms of external costs, spending on domestic and international travel and trade fairs, which in
2020 and 2021 was at a minimum due to the covid-19 pandemic, has increased in particular. The
return to normality in 2022, with the exception of the Asia zone, has meant exceeding the levels of
spending on these items that we had in 2019, further increased by a generalized process of price
increases. 

The expansion of Vytrus' facilities has also meant an increase in rental, supplies and maintenance
costs, Again, this increase in expenditure, basic to sustain the company's strong growth, has been
below the increase in sales, reaching +26% compared to 2021.

Crecimiento de la masa salarial y los costes externos por debajo de las ventas.

Capex investment during 2022 was close to half a million euros, being key to provide the company
with increased production capacity in 2022 and the following years. The most important investments
in the production area focused on the acquisition of new bioreactors and complementary
equipment. The weight of Capex in relation to sales was 16% in 2022.

Record investment in CAPEX and R&D&I.



With regard to its financial position, Vytrus continues to have a healthy position in 2022, with cash of
more than 700 thousand euros at the end of the year and a net financial debt of 1.3 million euros. The
gross financial debt remains stable at 2 million euros, of which nearly 40% is owed to public
institutions at a zero interest rate.  

Strong cash position and low indebtedness

The higher investment in Capex (+80% vs. 2021), the execution of the treasury stock purchase
program and the increase in the stock of raw materials and final product, led the net financial
debt/ebitda ratio to rise to 0.89 times last year, a level that continues to give the company a very
comfortable position in financial terms.

In addition to its own resources, in 2022 the company financed its investments with public R&D loans
(interest-free) and ICO bank lines for a total amount of 375 thousand euros. Net Financial Debt stood
at a ratio of 0.89 times EBITDA, remaining below x1 for the second consecutive year.

The laboratory facilities have also been doubled, providing greater capacity to the analytical,
cosmetic applications and active ingredient development areas. In 2023, we will invest in the
expansion of the New Technologies laboratory, as this division's developments approach the market
and require new laboratory equipment and personnel. Capex investment as a whole, also adding
investments in the areas of intellectual property and IT, has risen 3 points compared to 2021,
standing at 13% of turnover. The company has 1,400 m2 of facilities at its headquarters in Terrassa
(Barcelona), including production, laboratory, offices and warehouse.

On the other hand, investment in R&D&I exceeded 800 thousand euros for the first time in the history
of Vytrus, representing an increase of 13% compared to 2020, being this chapter absolutely key in
Vytrus' commitment to become a benchmark for innovation in the plant biotechnology sector.
Despite this significant budget increase, the weight of R&D over sales was reduced in 2022 to 22%,
from 25% in 2021. The company estimates that in the coming years this weight will be reduced to
levels close to 15%, in line with the companies in the sector that make the greatest innovative effort.
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Financial costs amounted to 192 thousand euros (+60% compared to 2021), although it is important to
note that this figure includes financial expenses which are not effective cash outflows and
correspond, on the one hand, to the accounting of the financing received at subsidized interest
rates in accordance with accounting regulations.  On the other hand, the financial expense also
reflects the changes in value of the share loan in favor of the liquidity provider by the reference
shareholders, in order to comply with BME Growth's liquidity regulations. Excluding these regulatory
postings, the interest payment represented an actual cash outflow, which the company realized in
2022, amounting to €65k, -1% lower than 2021, which is just over 3% effective finance cost.



2022 2021 Var. 2022/21

Net sales 3.682.429 € 2.804.449 € 31%

Variation in inventories 43.574 € 34.089 € 28%

Work performed by the company for
its assets

800.487 € 709.633 € 13%

Procurement -395.793 € -294.087 € 35%

Other operating income 42.077 € 30.816 € 37%

Personnel expenses -1.764.592 € -1.417.395 € 24%

Other operating expenses -1.109.636 € -881.770 € 26%

Amortization of fixed assets -691.809 € -576.594 € 20%

Allocation of subsidies for non-
financial fixed assets and others

28.844 € 20.313 € 42%

Other results 9.116 € 109 € 8.256%

OPERATING INCOME 644.697 € 429.564 € 50%

% of sales 18% 15%

FINANCIAL RESULT -191.903 € -120.396 € 59%

Income before taxes 452.793 € 309.168 € 46%

Taxes on profits 152.464 € 140.854 € 8%

NET PROFIT (for the year) 605.257 € 450.022 € 34%

% of sales 16% 16%

EBITDA 1.461.683 € 1.129.176 € 30%

% of sales 40% 40%

GROSS CASH FLOW GENERATED 632.352 € 399.230€ 58%

% of sales 17% 14%

Abbreviated profit and loss account

Balance de situación abreviado

The following are Vytrus' abridged and audited financial statements for fiscal year 2022 and
their evolution with respect to the previous fiscal year:

2022 2021

NON-CURRENT ASSETS 6.320.533 € 5.362.680 €

Intangible assets 3.152.480 € 2.835.123 €

Property, plant and equipment 1.026.479 € 678.418 €

Long-term financial investments 72.226 € 39.941 €

Deferred tax assets 2.069.349 € 1.809.198 €

CURRENT ASSET 1.683.151 € 1.819.817 €

Stocks 427.931 € 271.014 €

Trade and other receivables 460.857 € 244.766 €

Short-term financial investments 0 € 522 €

Short-term accruals 69.743 € 20.262 €

Cash and cash equivalents 724.621 € 1.283.253 €

TOTAL ASSETS 8.003.683 € 7.182.497 €

NET WORTH 4.753.393 € 4.250.433 €

Shareholders' equity 4.660.349 € 4.149.435 €

Grants, donations and legacies received 93.044 € 100.998 €

NON-CURRENT LIABILITIES 1.981.514 € 2.125.944 €

Long-term debt 1.288.174 € 1.537.640 €

Deferred tax liabilities 693.339 € 588.304 €

CURRENT LIABILITIES 1.268.777 € 806.120 €

Short-term debt 736.752 € 348.815 €

Trade and other accounts payable 
payable

525.275 € 457.306 €

Short-term accruals 6.750 € 0 €

TOTAL EQUITY AND LIABILITIES 8.003.683 € 7.182.497 €

FINANCIAL INFORMATION

Financial statements
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The year 2022 started with continued inflationary pressures carried
over from the previous year and accompanied by the Ukraine-Russia
war. Within the framework of uncertainty for economies and
markets, the cosmetics sector has a history of countercyclicality,
withstanding periods of crisis with strength and even with
interesting volumes of growth. Vytrus has met the targets set by the
company at the beginning of the year. The biotech company has
exceeded expectations: another year in which very positive figures
have been achieved and major milestones have been reached.



Jordi Rovira
Chief Financial

Officer

The past year was particularly difficult for stock markets in general. It has been a complex
environment, marked by the war in Ukraine, a significant increase in inflation, and the return to high
interest rate monetary policies as a response from central banks. This situation has had a negative
impact on the economy in general, with a climate of slowing economic activity, and on the stock
markets in particular. Even so, Vytrus Biotech doubled in value in its first as a BME Growth listed
company. The company debuted on March 15, 2022 with a valuation of €12.2 million and closed the
year with a capitalization of €24.2 million. 

Despite being one of the smallest companies on the alternative stock market and listed in the fixing
mode, in just over 9 months nearly 540,000 shares were traded for an amount of almost 1.8 million
euros, with crossings practically every day.

During this period, Vytrus shares clearly outperformed benchmark indices such as the Ibex 35 in the
continuous market, or the Ibex Growth Market Index 15, BME Growth's selective index of the main
companies in the market by capitalization and traded volume. In this way, Vytrus closed 2022 in the
number 2 position of listed companies with the highest revaluation in the entire Spanish stock
market. 

During 2022, the company's reference shareholders maintained a stake of close to 65% of the
capital, leaving a free float of over 30% that is freely traded on the market.

MILESTONES 2022

The evolution of the action
Vytrus closes 2022 with a 98% appreciation in its first year as a listed company.

*Data as of March 23, 2023

Founders
39.8%

Minority <5%
36.3%

Zamit Capital
7.9%

ICF
6.2%

P.Júlia Group
5.4%Treasury stock

4.5%



One of the cornerstones of the company's business is its commitment to research, development
and innovation. The permanent investment in R&D&I allows Vytrus to continue innovating in cosmetic
ingredients with high added value, effective, patentable and natural, based on a sustainable and
respectful technology with the environment and with the care of skin and hair.

Faced with the challenges of the cosmetic industry and the evolving trends and demands of our
customers and consumers, it is key for Vytrus to remain at the forefront of scientific innovation and
provide the market with new solutions based on plant stem cell technology.

Vytrus' R&D&I department has continued to work and develop new concepts for the cosmetic
sector, where the following are the main milestones for the company in 2022 in reference to this
area. 

One of the key elements for the visibility of the products launched on the market by the company is
the recognition of its innovation by key players in the industry.

Vytrus has a history of awarding innovation and sustainability awards for years and 2022 witnessed
more awards for cosmetic science developed thanks to its biotechnology.

The first of its 2022 launches was Elaya Renova™, a Mediterranean wild olive stem cell ingredient that
revitalizes, strengthens, protects and beautifies the entire hair system, from hair to scalp, while
improving the connections between the two elements. Making the analogy with plants, it is a 360º
active that not only cares for the existing hair, but also for the place where it is "planted": the scalp.

The high degree of innovation of Elaya Renova™ has been recognized with the Gold Best Ingredient
Award at in-cosmetics Latin America 2022 and in-cosmetics Asia 2022, the reference trade fairs in
both regions.

In line with the 100% natural origin of the entire portfolio, the company launched Quora Noni™ biomics
last fall 2022. It is an active ingredient from Noni stem cells (tropical medicinal plant, native to
Southeast Asia and Australia). This ingredient brings a new approach to skin care that consists of
rejuvenating the microbiota (our bacterial population located in the most superficial skin layer) to
rejuvenate our skin, both in young and mature skin, improving firmness and wrinkles and regulating
sebum and pore levels.

Sara Laplana
Executive Scientific

Director

MILESTONES 2022

Research, development and innovation During fiscal 2022, Vytrus invested in the expansion of the laboratory where the Research,
Development and Innovation team operates.

The company now has a larger space that can accommodate all the activities that take place there
in a much more friendly and efficient way. The different teams now work in totally independent but
continuous rooms, facilitating the rapid flow of information between the different sub-units:
analytical development, active ingredient development, product development, cosmetic
applications and quality control. 

In addition, these new facilities have been designed with the objective of reserving and preparing
additional space to accommodate the new lines of research that Vytrus plans to implement in the
future, within its strategic plan.

Expansion of the facilities of the R&D&I unit.

Global cosmetic innovation awards.



As a result of its scientific innovation, Quora Noni™ biomics was recognized with the first position in
the Cosmetorium awards (the Spanish cosmetics industry's reference fair) for its innovative use in a
formulation based on sustainability and naturalness.

The last of the awards was the BSB Innovation Award for Nectaria Lithops™, global benchmark
awards originating from Germany. This active, launched a few years ago by Vytrus, is an ingredient
with a very innovative approach within the industry: for the first time in cosmetics, it was possible to
stimulate the production of vitamin D in people through a topically applied product. 

The active ingredient is based on stem cells from Lithops, a plant from the Kalahari Desert
(Botswana), which makes very efficient use of water, light and space when found in very arid
environments and whose properties inspired the company to develop Nectaria Lithops™.

The achievement of these awards is a motivational boost for the team, recognizing the effort of
years by these awards, whose independent juries are formed by senior innovation managers of
major industry customers internationally. Obtaining them also means the confirmation that the
company's research lines are aligned with what the sector demands and allows Vytrus products to
stand out from the competition.

Vytrus reached in 2022 one of its major historical milestones: the approval of its first international
patent.

The patent has been registered under the name "PEPTIDES AND PHARMACEUTICAL, NUTRACEUTICAL OR
VETERINARY COMPOSITIONS FOR HAIR LOSS PREVENTION AND/OR TREATMENT" granted by the European
Patent Office, the United States Patent Office and the Japan Patent Office. This patent grant for the
field of hair loss prevention and treatment is part of the company's proprietary biotechnology
platform called Phyto-Peptide Fractions. The patent covers the activity of one of its cosmetic
innovations: Capilia Longa™. This 100% natural active ingredient from turmeric stem cells rich in plant
growth factors (plant peptides) reactivates hair growth, nourishes it and regenerates the hair
follicle in a global approach based on nature and sustainable and efficient biotechnology.

This triple patent approval is an international recognition of the uniqueness of the technology
successfully developed by Vytrus. A milestone that reaffirms the guarantee, solidity and confidence
towards customers, distributors, shareholders and partners.

Staying at the forefront of innovation within the sector requires investing a great effort in research,
development and corroboration of hypotheses, review of results, among others. For the Vytrus R&D
team, the granting of these patents is also an international recognition of the way we work,
confirming that the company's studies are robust and innovative. Having these concessions
guarantees the protection of a high added value technology in markets that are key for the
company and also allows to increase the patent portfolio as an unequivocal indicator of innovation
for companies. This recognition provides a differentiating value with respect to the competition, as
well as a competitive advantage in such a dynamic and innovative sector as the cosmetics industry.

Triple international patent for hair care.

ELAYA RENOVA™

QUORA NONI™BIOMICS NECTARIA LITHOPS™

CAPILIA LONGA™

PATENTED
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PREVENTION AND/OR TREATMENT



One of Vytrus' main target audiences and the one towards which the company directs its
innovations is the customer. 

As a supplier of ingredients, Vytrus' business is focused on meeting the demand of both cosmetic
manufacturers and cosmetic brands seeking to incorporate active ingredients that provide
properties to a cosmetic product, whether it is a cream, serum, gel or deodorant, among others.
And not only to listen to their needs, but also to inspire them to innovate in their cosmetic products
through efficient, natural, sustainable and high value-added plant biotechnology.

In relation to its customers, and the network of distributors through which Vytrus' active ingredients
are marketed in the 5 continents, it is committed to a commercial department responsible for
promoting the company's innovations, as well as ensuring its image in the market. 

Daniel Robustillo
Commercial

Director

MILESTONES 2022

Relationship with customers and markets 2022 has been a year in which we have focused on the growth of our commercial team. We have
reinforced our presence in the main cosmetic markets such as Europe and North America in order
to provide more support to our commercial distributors. The role of the Vytrus commercial team is
key as technical-scientific support for our distributors and customers, acting as a connection
between our cosmetic innovations and what the market needs.

The new Vytrus products launched in 2022 have been very well received in the market and, partly as
a result, we have increased our global turnover by 31% to €3.7 million, reaching sales in 33 countries
across 5 continents. During 2023, we expect to consolidate the growth of our sales force by
strengthening the Asian market, one of the main regions in the cosmetics sector.

Expansion of the sales team and distributor support.

The Covid-19 crisis was a period of uncertainty for all sectors, including cosmetics. It meant the
cancellation of events as important as the business fairs where Vytrus exhibits its innovations.
These face-to-face events are a great showcase for cosmetic ingredient suppliers such as Vytrus
and where innovations are launched in front of the industry's major customers.

The reactivation of international trade fairs, especially in 2022, has led to a recovery of activity in
many markets, as these events are an opportunity for many customers to find new suppliers. The
fairs have served to reconnect with customers, colleagues and also to return to the pace of pre-
pandemic innovation.

In this sense, Vytrus has been present, either with its own stand or with the help of our distributors,
at the major fairs of reference in the sector worldwide, such as in-cosmetics Global, in-cosmetics
Asia, in-cosmetics Latin America, as well as other national fairs in the main European markets
(France, United Kingdom, Germany, Italy, Spain, among others).

Reactivation of international fairs post pandemic.



Red Cross from Terrassa (Barcelona)

AVAN Fundation

In 2022, Vytrus has continued to develop its CSR project through the four axes that
disseminate the values and purpose of Vytrus: people, planet, company and social
commitment.

As a result of the work carried out in the area of social commitment during 2021, for the
creation of community awareness and involvement with the environment where Vytrus
operates, the company has formalized two new partnerships:

Signing of a framework agreement, which among other initiatives focuses on the financing
and participation of Vytrus in the socio-educational project for young people of the Institute
of Terrassa Mont Perdut (Barcelona). A space where a daily accompaniment is provided to
young people between 12 and 18 years old, through a concept of inclusive leisure (integral
development, improvement of school performance and work with families) and ensuring
proper nutrition through a balanced lunch, snack and promoting a balanced intake and
healthy eating habits.

It is a reference entity in the model of comprehensive care for people affected by
neurological diseases and their families, with 5 centers in Sabadell, Terrassa, Rubí, Castellar
and Sant Cugat (cities in the province of Barcelona). Vytrus has formalized a collaboration
agreement that includes different synergies and social, cultural, training and dissemination
initiatives, as well as the commitment to participate in the construction of the new center in
Terrassa. This project has the support of the Terrassa City Council, the Generalitat de
Catalunya, the Diputació de Barcelona and the Terrassa Chamber of Commerce.

These alliances make Vytrus' purpose of generating shared value a reality, promoting
projects and programs of social impact for the company's city (Terrassa), and aimed at the
most disadvantaged groups to improve the development of the local community. Vytrus
firmly believes that companies are the great social agents of responsible and sustainable
development, essential for the achievement of the Sustainable Development Goals of the
2030 agenda.

Vytrus' CSR is structured around 4 essential and transversal pillars (People, Planet,
Company and Social Commitment) which are detailed below.

Vytrus' DNA is made up of people and plants, through which it builds its commitment to
Corporate Social Responsibility, interconnecting the transversal axes of its organization with
the 10 Principles of the United Nations Global Compact and the 17 goals of the UN Global
Compact for 2030. 

Despite being several years in the making, Vytrus launched its full Corporate Social
Responsibility program in 2021, piloted by Conxita Rusinés, Head of People and Corporate
Social Responsibility at Vytrus. This is the starting point for permeating Vytrus' deep-rooted
values, embedded in the business itself, throughout the organization and in everything
Vytrus does. Since Vytrus' CSR is based on people, the human team is one of the main assets
and priority objectives of its value chain, so it is this team that makes it grow and defines the
awareness of the company's social responsibility.

Conxita Rusinés
Responsable de RSC y el

Bienestar de las Personas

New alliances with our local environment.MILESTONES 2022

Corporate Social Responsibility



Custodia of a singular forest in the Vall de Sant Iscle de Colltort (Catalonia) through the Sèlvans association to preserve 250,000 m2 of
forest for 25 years, as a forest reserve of high ecological value, thus avoiding its logging. The objective is to achieve a forest reserve with
a positive impact that will allow the absorption of approximately 25 tons of CO2 per year. 
Agreement with the University of Jaén for the protection and conservation of the Sarcocapnos crassifolia species, which are found in
Andalusia and are in danger of extinction. The ultimate goal is to reintroduce the plant into its natural environment and significantly
improve the conservation status of this plant genus in the Iberian Peninsula. 
Collaboration with IRTA (Institute of Agri-Food Research and Technology of Catalonia) to research and preserve more than 80 traditional
Catalan olive tree varieties.

Vytrus' business model makes it possible for us to believe in the combination of Innovation and Sustainability with economic progress,
committed to the utmost respect for the planet and the consumer.

The company firmly believes in sustainable cosmetics: "Giving back to nature what nature gives us", a project of commitment of Vytrus with
the planet and with nature. As a result of this purpose, the project "A Socially Responsible Investment" was born: the company's cosmetic
ingredients allocate a percentage of their sales to collaborate with social, scientific and/or research projects related to the preservation of
the natural heritage, the environment and plant protection. Below are the current projects with which we want to generate a positive impact
on nature:

Vytrus' human team, its people, is one of the main assets of its value chain. Vytrus aims to motivate and involve its team in decision making,
placing it at the heart of the business and making its collaborators brand ambassadors.

The company's philosophy advocates empowering their development, allowing them to exploit their capabilities, increasing their efficiency
and productivity, so that the team is satisfied with everything they contribute to Vytrus and feels motivated and happy. Attracting and
retaining talent is one of the main objectives of Vytrus' Corporate Social Responsibility strategy.

And not only the team, customers and the investment community are the pillars of Vytrus, but there are other key stakeholders for the
development of the company: distributors, suppliers, partners and others, who are treated in a direct and personal way, with attention and
respect. Without forgetting that, despite being a B2B (Business to Business) business, the people behind every call, email and meeting are
people.

PERSONS

PLANET

The main asset of our value chain.

Giving back to nature what nature gives us.



Participation in the reforestation of a burned area in Collserola. 
Donation to the Sant Joan de Deu Hospital in Barcelona.
Contribution to the Food Bank of the city of Terrassa.
Donation to Aldeas Infantiles de Barcelona, for scholarships to cover the
basic needs of young people.
Donation to the Food Bank of the Red Cross of Sabadell, resulting from the
swimming pools swum by the Vytrus team in a solidarity day in Badia del Vallés.
Participating in the toy collection campaign of the Red Cross of Terrassa.
In 2022, forging strong alliances with the AVAN foundation and the Red Cross
for short and long term initiatives in the city of Terrassa.

Vytrus' commitment is evident in its closest social environment through solidarity
and cooperation in Catalonia, both through specific initiatives and permanent
collaboration agreements: 

Vytrus promotes the dissemination of knowledge, we participate
in the organization of trainings in different organizations,
universities and schools and we host students for end-of-cycle
and career internships, creating employment opportunities. Most
of the people on the team started as interns and are still with the
company today. They value "starting from scratch", learning,
growing and bringing a humble approach to their work at Vytrus.

In the coming years, the company will continue to explore close
alliances with entities, associations and projects with which it
shares synergies, in order to contribute to the achievement of
the Sustainable Development Goals (SDGs).

Vytrus' philosophy is based on a firm commitment to sustainable economic profitability, characterized by a sustained economic growth of the company
over time while committed to corporate social responsibility and the environment.

Vytrus is committed to a principle of conscious cosmetics: a new way of acting in the cosmetics industry, being truly transparent, natural, effective and
environmentally friendly ingredients and formulas. The company is committed to nature conservation and the protection of plant biodiversity and the
planet's genetic resources, viewing nature as the most powerful source of health and beauty. 
Consciousness is an attitude that characterizes Vytrus' business strategy. The decisions and lines of action are coherent and integral with its values, and
in all the areas in which it develops.

In this line, Vytrus uses the natural resources of the immediate environment, understanding that global sustainability begins at the local and closest level. 

This awareness has led Vytrus to achieve Ecovadis certification as of 2020. Ecovadis is an international platform for global qualification through software
that evaluates Corporate Social Responsibility in more than 75,000 companies worldwide. It covers non-financial management systems: impact on the
environment, labor practices, human rights, ethics and sustainable procurement. 

COMPANY

SOCIAL COMMITMENT

We are based on the principle of conscious cosmetics.

Taking action in our immediate environment.
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In 2023, we will also continue to expand our investment in the R&D area with a budget increase of at
least 10%, with special emphasis on the New Technologies area, which is working on the
development of a new generation of innovative products for the next five years. We will also
strengthen our sales team, especially in Asia, Europe and Latin America, and the logistics and
supply chain department to accompany the growth of the commercial and production areas and
offer a better service to our customers.

Regarding the evolution of the cosmetic market potential, the bioactive ingredients market is
expected to grow at an annual rate of +6.4% in the period 2020-2027 to reach 54,076mnUSD
according to DataM Intelligence. The territory with the highest demand for bioactive ingredients is
North America, which is expected to experience the highest growth through 2027, by which time its
market share will account for 29% of the total. The Asia-Pacific region is in second place, with an
estimated share of the global market of 25%-26% in 2027. These two areas together with Europe are
the territories where Vytrus is best positioned and expects to grow strongly in the coming years. 

For 2023 in particular, we expect a year that is even more uncertain than 2022, with inflation still
high for months, more restrictive and expensive financing and a low-profile macroeconomic
environment, at least during the first half of 2023. In this regard, we estimate a more stable sales
performance in the first half of the year, in which the closing of new projects is slowing down, for a
subsequent acceleration in the second half of the year, which a priori offers better prospects in
terms of business growth compared to the strong growth of previous years. 

The invasion of Ukraine by Russia, in addition to the humanitarian drama it is generating, together
with the instability in the financial markets caused by the restrictive monetary policies of the
central banks, augurs a certainly complex 2023. We have solvently overcome the rise in industrial
prices, the increase in energy prices and the largest international shortage of certain raw
materials in the last 40 years, while maintaining our gross margins intact.  

The uniqueness of Vytrus' business model makes us much less permeable to these inflationary
pressures than other companies in the cosmetic ingredients sector or in the industry in general.
On the one hand, Vytrus is independent of the means to develop and produce its products from a
plant species. We obtain only once the stem cells from the plant species we want to work with and
from then on the whole research and production process is carried out in our facilities. We are
"gardeners 2.0". In a few hundred square meters we are able to obtain many tons of highly
effective and 100% natural products.

On the one hand, Vytrus is independent of the environment to develop and produce its products
from a plant species. We obtain only once the stem cells of the plant species we want to work with
and from there the whole research and production process is done in our facilities. We are
"gardeners 2.0". In a few hundred square meters we are able to obtain many tons of highly
effective and 100% natural products.

Faced with the increase in the cost of credit in recent months, the company has already closed
most of the financing needed in 2023 to ensure the deployment of its business plan and reach the
objectives that have been set. Both the investments planned in Capex, R&D and expansion of the
commercial network and the company's structure, in addition to the cash generated by the
company itself, have already secured external financing. 

Since 2019, the company has accelerated its investments in increasing production capacity, both
in terms of machinery and facilities, from 100 thousand euros in 2018 to almost 500 thousand euros
in 2022. For this fiscal year we foresee a lower Capex investment need, once the commissioning of
the new laboratory has been completed and the bioreactor park has been considerably increased
in the previous fiscal year. 

FUTURE PROSPECTS
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In fiscal year 2022, Vytrus has continued to provide added value to its customers, shareholders,
collaborators and society in general.

The company has presented robust double-digit results in the midst of an inflationary context
and uncertainty in the markets, proving to be a strengthened and solvent business model, in
line with the purpose and strategic axes set by the management team.

In this year of growth and good results, the Vytrus team has played a key role due to its effort,
passion and commitment to offer the cosmetics industry innovation and new concepts. An
innovation based on plant stem cell biotechnology, which in addition to providing high added
value to its sector and generating wealth, contributes to continue betting on a sustainable
business model that respects the planet and people.

Thanks to the entire investment community that accompanies us on this path of innovation,
growth, sustainability and willingness to make a difference in sectors as promising as
biotechnology and cosmetics.

Vytrus Biotech Team

Thank you




